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P|enary

« Recap about what are a consumer’s basic  * Discuss the difference between rules and
rights and where to go for advice if things law and how and where laws are made.
go wrong.

* Reiterate the importance of being

* Reiterate the importance of shopping financially capable consumers.

around for the best deal and budgeting.

* Discuss the importance of advertising
for businesses.

Further Infc

www.consumerdirect.gov/uk www.pfeg.org

Consumer Direct is the/gameent-funded The Personal Finance Education Group is an
telephone and on neerv' e offering informatioreducational charity whose mission is for all
and advice on consumer jssues. young people to leave school with the confidence,
skills and knowledge they need in financial matters
so that they can participate fully in society. It

. receives support from education, businesses and
ine resource developed g4y ernment and is working within schools across

=Ship nty Council Trading the UK at a strategic level to promote the
Standards, with support from the Department Ofdevelopment of financial capability.

Trade and Ind stjfy. It aims to provide teachers
with all they nee d“ to teach the consumer education
related aspects (Jf the Citizenship curriculum. [ \

www.askcedric.o rg,ﬁ k
/

"Ask CEDRIC" s an o
by Cambridgeshire Co

www.asa.org.uk

The Advertising 'Standards Authority ensures all )
advertising, wherever it appears, meets the high '
standards laid down in the advertising codes. /
All advertising must be “Legal,"Decent, Honest
and Truthful”.

www.bankofengland.co.uk/education

A website which offers a range of resources and
services to build awareness and understanding
The Bank of England’s role and functions. It also

supplies information and materia \C‘Q\Le\ring —
money and prices which are aimed at primary - —
school pupils. ~.0 =
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Trading StandardSommunity Services Directorate www.tswarrington.co.uk



f\ge Restricted Goods

Cigarettes & Tobacco Products
Children and Young Persons (Protection from
tobacco) Act 1991

It is an offence to sell these to anybody under 18
years. It’s also an offence to knowingly sell them
to a person 18 or over who is intending to suppl
them to a person under 18. Cigarettes must b
sold in their original packaging and must not be
split and sold as a separate item.

Fireworks
The Fireworks (Safety) Regulations 19

sparklers) cannot be sold to anyone under 18.
Other explosive devices such as caps, throwdowns,
party poppers, table bomb S/ novelty matches and
serpents cannot be sold to anyone under 16.

Video Recor inés
(DVDs, Videos, Games)
Video Recordings Act 1984

It is an offence to sell or hire these to a person
who has not attained the age specified in the
rating certificate which may be 12, 15 or 18.

Intoxicating éubstances
Intoxicating Sub Iances (Supply) Act 1985

Substances include lighter fuel/fluid, solvent
based glues and adhesives, aerosols, nail
varnish remover, anti-freeze and typewriter
correction fluid. It is an offence to supply
these to a person under 18 if you know

or believe that they are likely to inhale
the substance to achieve intoxication.

Trading Standards Community Services Directorate

Butane Gas/Fluid
Cigarette Lighter Refills
Consumer Protection Act 1987

It is an offence to supply any C|g\are1‘te ighter refil
canister containing butane or substance wi
butane as a constituent part to anyone under 18:

——

ional Lottery Act 1993

It is an offence to sell a lottery ticket or instant
win scratchcard to a person under 16.

Alcohol
Licensing Act 2003

It is an offence to sell alcohol to a person under
18. Itis illegal for anyone under 18 to attempt to
purchase alcohol.

Liqueur Chocolates
Licensing Act 2003

It is an offence to supply liqueur chocolates to
anyone under 16.

Offensive Weapons
Offensive Weapons Act 1996

It is an offence to sell knives including kitchen
knives, utility knives, axes and razor blades to
anyone under 18.
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